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BJ/IOK 2

KaHanb! anuctpubyymm
Kak TypucT coBepLuaeT NOKYMnKy
BaKHble MHCTPYMEHTbI A1 Pa3BUTMA N NPOABUKEHUA

Kak co3aaTb BOBMEKAKOLWLYIO NPe3eHTaUMIo A5 PbiHKA BeAyLLIUX CTPaH
BAvyKHero BocToKa M OpraHmM3oBaTb HETBOPKUHT, YTOObI YBENNYUTD
NpoAaxu B pasbl



KaHnana guctpmbyumun
e TOMTA
e TMC

e Cunctembl OHIAaWH
* KopnopaTunBHble 3aKa3uynKku
* bnorepol

*TpaTtbl Ha noe3aku 6onee 70 mapa, aonn. CLUA B 2019 r



KaHanbl guctpmnbyumm

Accommodation

Through travel agent _ 28%
Online travel agency _ 25%
All-inclusive package _ 24%

No booking required

(paid accommodation - 1%

not used)

Direct with hotel on o
(online) - 10%

Direct with hotel
(offline) KX




Kak y3HaloT o cTpaHe

Information sources

Friends and family [ 66%
Internet, websites, social media, etc. [T 65%
Travel agents and tour operators [N 33%
Holiday brochures and travel guides [N 19%
Travel magazines [N 16%
Country tourist offices [ 14%
Travel channels/programs on television [ 11%

Travel fairs and exhibitions [ 8%

Did not use any [ 4%




i

MoTtuBauma noes3nokK 3apybex

General motivations to holiday abroad

See new places

Need to de-stress and relax

Spend vacation time with family
Change from routine

Experience / learn about new cultures

Shopping

Participate in different activities (sports, art,
adventure)

Escape from summer heat

Enjoy holiday time with friends

Other (meet new people, make new
friends)

70%
66%
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Ba)kHelwmne paKTopbl aNa Bbibopa NnoesaKku

* Hannuune xopowwux otenen (5* n 4%)

* be3onacHoOCTb

* Hanunuune nHppacTpyKTypbI

e AHrnorosopsaAlwmMe COTPYAHNKN

 XenatenbHO MMHUMaANbHbIe TpeboBaHMA Xananb
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9P PeKTUBHbIE UHCTPYMEHTbI NPOABUKEHUA

e COTpyAHMYECTBO C NpOEHCEPAMMU

* Poap woy, genosble 3aBTPaKU/YKUHbI

* YyacTue B BbICTaBKax, BOPKLLIOMNaX

* BcTpeun c noTeHUManbHbIMM 3aKYNLWMKaMMK

e (O3HaKOMUTENbHbIE TYPbl ANA 3aKYMLWMKOB



YTo Ba)KHO 3HATb NPO apabCKMUX 3aKyNLWUKOB?




Kniouyesble asiemMeHTbl KOMMYHUKaUUun

Llosepue
dMmounu
ApKocTb peun
HeT cnewku
He Bceraa

MNYHKTYa/bHbl
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Kniouyesble asiemMeHTbl KOMMYHUKaUUun

[og nepenncku = 1 1n4Haa BCTpeya

[Mocne BbICTaBKU BaXKHO IMYHO BCTPETUTLCA

[oToBbTECH K Urpe “B gonryto” (ANnTenbHbIN LUKA NEPEroBopoB)
Apabbl xopoLune NCMXoNoru

Bbl npeanaraete KOMMNJIEKCHOE peLleHme, NPOCTble 334a4M
HenaHue nobbicTpee HayaTb COTPYAHMYATb OTTANIKMBAET

He neperpyxante naptHepa
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Kniouyesble asiemMeHTbl KOMMYHUKaUUun

3aKa34unk aokeH 6biTb Ha 300% yBepeH B KayecTBe
3axoauTe € TON NPOAYKTa U NPOCTOro

He pasamaxuBante pykamm

He npnMHATO HapywaTb MMYHOE NPOCTPAHCTBO

“Na” moxkeT 6bITb U “HeT”

AKTUBHO TOPryHOTCA
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NMpopatowan npeseHTauma

KynbTypHble ocobeHHOoCTH

BoBneKawowmm KOHTEHT — bonblLe BM3yana
HauunHaTtb ¢ TON NpoAayKToB (B NOHMMaHMK apaboB.)
NNoka3aTb, yTO be3onacHo

[MoKa3aTb TO/IEPAHTHOCTb K MYyCYy/iIbMaHam

He neperpyxatb nHbopmaumnemn

BAXHO — yawe Bcero decision maker - *keHwmHa
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